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Change in ChatGPT website visitors
since launch

185 _billion
2 billion visitors i 1 56 billion
visitors

1.5 billion | - . SN Y A :
1billion
visitors @

1billion 616 million GPT-1:
visitors was released

266 million .
500 million visitors
152,700 &

visitors

June 11th

Dec 22 Jan 23 Feb 23 May 23 June 23 2018

Generative
Pre-trained: Parameters
Transformer

®

GPT-2:
was released

.

February 14th

2019

&)

GPT-3:
went Beta

.

May 28th

2020

ChatGPT x 571

©

GPT-3:
was released

.

June 11th

2020

®

GPT-3.5: GPT-4:
was released (the current version)
was released

14th March



https://www.tooltester.com/en/blog/chatgpt-statistics/
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Introducing ChatGPT

We've trained a model called ChatGPT which interactsina
conversational way. The dialogue format makes it possible
for ChatGPT to answer followup questions, admit its
mistakes, challenge incorrect premises, and reject
inappropriate requests.

[ TrychatGPT 2 | | Read about ChatGPT Plus
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Attention Is All You Need

Ashish Vaswani® Noam Shazeer" i Parmar” Jakob Uszkoreit*
Google Brain Google Brain Google Research Google Research
avaswani@google.com \ noam@google.com # nikipgoogle.com usz@google.com

Llion Jones® . Gomez" Lukasz Kaiser*
Google Rescarch University of Toronto Google Brain
1lion@google.com aidan@cs.toronto.edu lukaszkaiser@google.com

Illia Polosukhin® !
illia.polosukhin@gmail.com

Abstract

The dominant sequence transduction models are based on complex recurrent or
convolutional neural networks that include an encoder and a decoder. The best
performing models also connect the encoder and decoder through an attention
mechanism. We propose a new simple network architecture, the Transformer,
based solely on attention mechanisms, dispensing with recurrence and convolutions
entirely. Experiments on two machine translation tasks show these models to

be superior in quality while being more parallelizable and requiring significantly
) less time to train. Our model achieves 28.4 BLEU on the WMT 2014 English-
to-German translation task, improving over the existing best results, including
. ensembles, by over 2 BLEU. On the WMT 2014 English-to-French translation task,
@ our model establishes a new single-model state-of-the-art BLEU score of 41.8 after
A A S training for 3.5 days on eight GPUs, a small fraction of the training costs of the
best models from the literature. We show that the Transformer generalizes well to
2 other tasks by applying it successfully to English constituency parsing both with

2 large and limited training data.

S

1 Introduction
Web Crawler Database Rank Recurrentneural networks, long shortcrm memory [13]and gated recurent 7] neural networks
in particular, have been firmly established as state of the art approaches in sequence modeling and
(finding and analysing (saving and (ranking and serving .
web pages) organising data) resu“s) the effort to evaluate this idea. Ashi

has been crucially involved in every
attention and the parameter-free pos
detail. Niki designed, implemented,
tensor2tensor. Llion also experiment
efficient inference and visualizations.
implementing tensor2tensor, replacin
our research
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https://services.google.com/fh/files/misc/gemini-for-google-workspace-prompting-guide-101.pdf
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APl Agentsvs. GUI A 3Etef 20tRx| onvergence
Chaoyun Zhang, Shi 2z 7|AH| ‘u Kang, Qingwei Lin, Dongmei

Zhang

Microsoft 2025

https://arxiv.org/abs/2503.11069

The Battle of Al Agents: API vs, GUI - Where Do They Converge?

Imagine you have two different kinds of Al assistants: one that works behind the
scenes, efficiently connecting with software systems through code (AP agents),
and another that interacts with computer screens the way a human would—
clicking buttons, filling out forms, and navigating menus (GUI agents). Both are
powered by large language models (LLMs) and are changing how we automate
tasks, but they function in very different ways.

API-based agents have been the dominant choice for automation, seamlessly
integrating into software systems and executing commands with precision.
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A landmark multi-year global

The Times Sues OpenAl and Microsoft partnership with News Corp

Over A.L. Use of Copyrighted Work Ve e e e e

Millions of articles from The New York Times were used to train

chatbots that now compete with it, the lawsuit said.  pec, 27, 2023

8 Daily Newspapers Sue OpenAl and
Microsoft OUB)‘A.I. April 30, 2024 @OpenAl ‘ /Vew-.S' Coafy

13.12.2023
e —

Axel Springer and OpenAl
partner to deepen benefi-
cial use of Al in journalism

Reuters World v US Election Business ™~ Markets» Sustainability » Legal™ Breakingviews~ T

NYT sends Al startup Perplexity 'cease
and desist' notice over content use

By Reuters -
October 16, 2024 2:39 PM GMT+9 - Updated 18 days ago l:l Aa axel Sp rlnger— @ OpenAI
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Build or Buy ! — Case Studies (LSE Journalism AI)

JournalismAl Case Studies @
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Report abuse 4% Use this data

2 sign up for free
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Case Study

How a small Nigerian newsroom used Al for a flooding investigation

How an Al system is boosting business at The Globe and Mail

Why I created a robot to write news stories

Talking sense: using machine leaming to understand gquotes

Decoding Bureaucracy

To apply Machine Learning responsibly, we use it in moderation

Analyzing bias in Matural Language models

Using Al to host better conversations

The Mew York Times has a course to teach its reperters data skills, now open-source

How does this article make you feel?

To find phetos in our archive, we taught the CMS how to read

We built an 'unbelievable’ (but legal) facial recognition machine

How The New York Times uses software to recognize Members of Congress

Estimating 3D poses of athletes at live sporting events

How Al Tools Helped the Travel Team Study Its ‘Places to Go' Lists

We recommend articles with a little help from our friends (Machine Learning and reader input)
News companies are using GenAl in these 4 interesting ways

At Times of India Group, Al offers real-time employee feedback, but human touch is essential
How The Times of London increased digital subscribers 19% in a year

Times titles halve digital subscriber churn with tailored emails from Al named ‘James'
Automating our coronavirus coverage

What types of local news stories should be automated? The Toronto Star is figuring it out
GE CEQ letters decoded: Shrinking ambitions and disappearing buzzwerds

With "My WSJ" The Wall Street Journal makes a personalized content feed central to its app
After years of testing, The Wall Street Journal has built a paywall that bends to the individual

Heure Tha Wiall Gtraat Inurnal ic huildina an incihatar intn ite nawernnm

Qrganisation

The Colonist Report
The Globe and Mail
The Guardian

The Guardian

The Marshall Project
The New York Times
The New York Times
The New York Times
The Mew York Times
The Mew York Times
The Mew York Times
The Mew York Times
The Mew York Times
The New York Times
The New York Times

The New York Times

The New York Times, Dagbladet, Wa...

The Times of India

The Times of London

The Times of London

The Times of London

The Toronto Star

The wall Street Journal

The Wall Street Journal

The Wall Street Journal
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Z4 . An update on the BBC’s plans for Generative Al (Gen AD) and how we plan to use Al tools responsibly

‘BBC Sounds’
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https://www.bbc.com/mediacentre/articles/2024/update-generative-ai-and-ai-tools-bbc
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— interactive

— Al assisted

— Agent

[Axel Springer — Hey]

axel springer .

06092023

Hey, what’s up? &

Ihr Helfer
mit KI

STARTSEITE NEWS REGIONAL SPORT FUSSBALL UNTERHALTUNG POLITIK LIFESTYLE RATGEBER AUTO DIGITAL  SPIELE

Sie chatten jetzt mit ,Hey_", Ihrem Helfer mit KI. Wir stecken noch in der Testphase. Die Antworten sind nicht von BILD. Bitte
bedenken Sie, dass eine Kl auch mal daneben liegen kann. Mehr Infos

Hey_entdecken
-

keinen sﬁi

Hallo, ich bin Hey_, Ihr Helfer mit Kiinstlicher Intelligenz (KI).

betrugt?
Wie darf ich Sie unterstiitzen? Stellen Sie mir gerne eine Frage & &

Wie funktioniert die Fotosynthese? ﬂ *
‘ Warum sind Bienen wichtig fiir die Umwelt? %3 €

‘ Warum werde ich rot, wenn mir etwas peinlich ist? @

Schreiben Sie hier...


https://hey.bild.de/
https://www.axelspringer.com/en/inside/hey-whats-up
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Google's leading market share
remains relatively unchanged
over the past few years.

Q. Search market share

Major markets not included in this analysis include China and Russia.

QARAARNANNY.

§ Bing's partnership with
g \%\\\\\\‘ A I OpenAl may help it steal
‘ O“OIEEJI' some users in the future.

o e uet s0EEn
Aresoq nes co 5987
i s on e sy zen
oy s e e
uulmls!ml““‘i‘r
. 2 et A e AV IR
T

2t l

As of June 2023
. 0,
Figures represent market share across all platforms, including desktop, mobile, and tablet. 3 ! Naver o 0.48 /0
visualcapitalist.com

So : Similarweb (2023)
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The sharp decline In TV adspend
over recent years has coincided

with inevitable increases in soclal
media and online video ads;
experts predict TV consumption
will continue to fall over the
coming years

Newspaper and magazine
adspend both peaked before
the financial crisis and have
now plummeted to levels not
seen since the mid-80s

Despite a predicted slight

plateau in growth in 2020,
the rise In search adspend
over recent years has been
meteoric. With data showing
online content consumption
having doubled since the
start of the pandemic,
search's growth is likely to
continue in the coming years

2000 2002

2004

2006

2008

20%

2018

& television
- Search

== Socclal media
Ecommerce

- Online video

Newspaper

Source : Statista Market Insights
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Search + Answers + Chat + Creation

in one experience
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@  New York, NY Weather Forecast | AccuWeather

ccuweather

Currently it is 59° - Sunny

Monday © Sunny to partly cloud
Tuesday b2 Pleasant with interva
Wednesday 17 Very warm with inter:
Thursday e Mostly sunny, breez

Friday b A passing shower or

Sources €

"ChatGPT AM L& A5t 4
29 skato] Al Aol A sl
Aot A3 et £ HE
Pam Wassersteln, President, Vox Media
"= 7k mEeF o Aldioll AL A o] HR o HZole 2 Wl
gh4lstH, OpenAlete] EHAH S &l 2557} o2 et Heo
A H Aozt W5Yt o & ol A2 8E9] A 7Hx| e}
AR HostdA A4S 27]0] H2ET 5 g5t

Louis Dreyfus, CEO & Publisher of Le Monde

@ 54 Backyard Ideas to Upgrade Your Outdoor Space

3. Add a Fire Pit: Ir
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ChatGPT A & Gem

111

130.4M

Meta Al

ChatGPT

46.6B

ChatGPT hit 5 billion
average monthly visits for
the first time ever in 2025

Mistral

101.39M

THE MOST POPULAR

Al

2@, CHATBOTS IN 2025

oy

Source: Onelittleweb

VISUAL CAPITALIST (G



Actual vs. projected visits based on last 6 months a
Data source: Similarweb (US)

ChatGPT Visits Projected ChatGPT Visits Google Visits Projected Google Visits

“ChatGPT,
264 1299

Chat GPT could surpass
Google traffic on December
'26, based on a linear
projection of visits over the
last 6 months.

V= e Al

Visits in billions
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: semrush & statista. (2024.12). Trend Study : Online Search After C
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https://blog.opensurvey.co.kr/trendreport/ai-search-2025/
https://blog.opensurvey.co.kr/trendreport/ai-search-2025/
https://blog.opensurvey.co.kr/trendreport/ai-search-2025/
https://blog.opensurvey.co.kr/trendreport/ai-search-2025/
https://blog.opensurvey.co.kr/trendreport/ai-search-2025/

A=A} AloF A3 — Platforms and Publishers: Al Partnership Tracker

What is known about the dollar value of these deals?

Platform Confirmed Deals Direct deals Deals via Reported Deal Reported Spend
Subsidiary Amounts
@ OpenAl 38 I 20 18 23/38 $300,395,000
Perplexity 21 N 21 0 0/21 $0
O ProRata 14 N 14 0 0/14 $0
D Factiva/Dow Jones 12 [ 12 0 0/12 $0
B®  Microsoft 12 . 12 0 1/12 $10,000,000
G Google 11 1 0 0/1 $0
O Meta 11 1 0 0/1 $0
3 NVidia 11 1 0 0/1 $0

https://petebrown.quarto.pub/pnp-ai-partnerships/
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“Zero Click” Al

—Al A A F3 28 H&(CTR)= 7]E A4 2] 1/11

B Chatbot (Q4 '24) [ Al search engine (Q4 '24) Google SERP (top 10 results)

10.00%

0.33%

, 0.74%
0.00%

Referral rate

274 : Toolbit.(2025). STATE OF THE BOTS Q4 2024
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Cross-Platform Share of Search (Oct. 2024)

using a select group of traditional, social, and LLM tools on desktop + mobile web

ChatGPT 4.33%
b Bing1.97%.

Facebook, Twitter, LinkedIn,
3.37% Reddit, Pinterest, & Perplexity
(combined)

3 YouTube 6.79%

* Datos

L A Semrush Company

NOTE: Only includes desktop and mabile web traffic, not app visits {social networks 83.54% g “ Similarweb

are likely undercounted). Assumes all LLM requests are "searches.” Uses a mix of

SparkToro

ta f Simi fits tos { SAViSt
data from both SimilarWeb (visits) and Datos (searches/vsig https.//www.linkedin.com/posts/randfishkin how-big-is-chatgpts-market-share-of-search-activity-7264714114264899584-etl
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